


LETTER TO SHAREHOLDERS

We are pleased to report that Glentel has enjoyed healthy sales growth in the second
quarter within its Retail and Business Divisions. We are experiencing profit growth in the
Business Division, and our Retail Division continues to contribute steady profits.

During this quarter, our retail management team has spent considerable time and resources
on the re-engineering of The Telephone Booth brand: refreshing stores, refining its product
mix and converting to the point-of-sale system currently used by WirelessWave. The
concentrated focus on this important project has been driven by the need to place The
Telephone Booth/La Cabine Téléphonique (recently renamed TBooth/LacabineT) on a

strong operational footing to financially benefit from the historically strong 3rd and 4th
quarters. Leveraging the valuable expertise and resources of the WirelessWave team for
executing this project has naturally taken a short-term toll on WirelessWave. Drawing

from WirelessWave resources has resulted in Wireless\Wave not maximizing performance
revenues available to it through target initiatives generally earned in this period of the year.
Management is satisfied that it has been prudent in foregoing short-term profit gains in this
quarter so that it might shore up its key profit zones for future strong selling seasons in its
three retail brands: WirelessWave, TBooth, and WIRELESS etc. Profit stability and normal
profit levels in this division are expected to be restored in the 3rd quarter. WirelessWave
opened an additional two stores this quarter, for a total of ninety-seven stores. Same

store activations in WirelessWave continue to grow. WIRELESS etc. store trials have also
been encouraging. We are anticipating a positive decision between management and our
national retailer in the 3rd quarter to proceed with a WIRELESS etc. expansion, positioning
the Company with a strong national in-store cellular phone offering in a significant number
of big-box locations prior to the Christmas selling season.

Our Business Division has performed well in this quarter. Growing oil and gas industry
investments in northern British Columbia and northern Alberta have allowed our Company
to enjoy increased sales with strang profit margins from this sector. Our recent acquisition
in Fort St. John has performed well in this quarter. We will continue to seek other
acquisition opportunities that will enhance our reputation as a leading provider of business
wireless communications solutions. Subsequent to the 2nd quarter, Glentel completed

the acquisition of Digital Mobile Systems Inc., which is a leading provider of authorized
Motorola wireless service in southern Ontario from Scarborough to Hamilton through

its four service centres.

We look forward to a strong operating performance from both divisions in the second half
of the year. Thank you to our shareholders, stakeholders, management, and team members
for your continued support.

On behalf of the Directors
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THOMAS E. SKIDMORE
CHAIRMAN, PRESIDENT AND CHIEF EXECUTIVE OFFICER
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INTERIM MANAGEMENT'S DISCUSSION AND ANALYSIS

Six months ended June 30, 2006

FORWARD-LOOKING STATEMENTS

Certain statements in this report may constitute forward-looking statements. Such forward-
looking statements involve risks, uncertainties and other factors which may cause actual
results, performance, or achievements of the Company to be materially different from any
future results, performance, or achievements expressed or implied by such forward-looking
statements. Included herein is a “Caution Concerning Forward-Looking Statements” section
which should be read in conjunction with this report.

BASIS OF PRESENTATION

The following management's discussion and analysis of the Company’s financial position and results

of operations ("MD&A") describes our business, the business environment as we see it today, our vision
and strategy, as well as the critical accounting policies used in our Company that will help you understand
our consolidated financial statements. This report is effective July 27, 2006 and should be read together
with the Company’s unaudited interim consolidated financial statements and the accompanying notes for
the six months ended June 30, 2006, which have been prepared in accordance with Canadian generally
accepted accounting principles (“GAAP”). All financial amounts are expressed in Canadian dollars.
Additional information, including the Company’s Annual Information Form (“AIF”), can be obtained from
the System for Electronic Document Analysis and Retrieval (“SEDAR") on the Internet at www.sedar.com.

OVERVIEW

Glentel Inc. (“Glentel” or “the Company”) operates two distinct business segments. The Retail Division,
doing business as (“dba”) WirelessWave, The Telephone Booth / La Cabine Téléphonique and WIRELESS
etc., provides personal wireless and wired communications products and services, and choice of cellular
carrier to consumers through retail outlets in major shopping malls in Canada. The Business Division
provides its customers with integrated wireless solutions — designing and commissioning wireless
networks for commercial applications in three core technical areas: terrestrial radio systems, satellite
network services, and advanced mobile solutions.

OVERALL PERFORMANCE
Consolidated sales grew 46% to $43,620,000 for the 2nd quarter compared to $29,834,000 in 2005. Both
the Retail Division and the Business Division contributed to the growth in sales as follows:

e Same-store cellular phones and other wireless devices sold by WirelessWave grew 28% in the
2nd quarter.

o The Retail Division operated 153 retail stores in the 2nd quarter of 2006 compared to 90 stores (plus
49 acquired stores for one month) in 2005.

e The Business Division sales grew 14% in the 2nd quarter over the same period last year. During the
quarter, the Business Division acquired certain assets and agreements of the radio business from
Quasar Communications Ltd. (“Quasar”) located in Fort St. John, British Columbia and merged the
Glentel and Quasar operations into one location in the newly acquired Quasar building.




INTERIM MANAGEMENT'S DISCUSSION AND ANALYSIS

In spite of increased sales, net income and earnings per share for the 2nd quarter were $1,089,000,

$0.11 per share, down from $1,370,000, $0.16 per share, the prior year, and up compared to $627,000,

$0.08 per share in 2004. This is due to the following:

e The Retail Division spent considerable time re-engineering the operations of The Telephone Booth /
La Cabine Téléphonique to put it on solid footing for the next two quarters which are historically the
strongest.

e (Considerable time and costs were incurred by the Glentel Retail Academy training the staff of
The Telephone Booth / La Cabine Téléphonique.

e The past two quarters were devoted to planning, conversion, and integration of our point-of-sale soft-
ware and backend systems in The Telephone Booth / La Cabine Téléphonique to mirror WirelessWave.

e (Continued re-engineering of our recent acquisition, The Telephone Booth / La Cabine Téléphonique,
came at the expense of not being able to fully maximize performance revenues in the 2nd quarter
compared to the same period last year.

SUMMARY OF CONSOLIDATED QUARTERLY RESULTS

(In thousands of dollars, except per share amounts)
YEARS ENDED DECEMBER 31

2006 2005 2004

Jun 30 Mar31 Dec 31 Sep 30 Jun 30 Mar 31 Dec 31 Sep 30

2006 2006 2005 2005 2005 2005 2004 2004

Sales $43620 §$38074| $51375 $ 41417 §$29834 $23431| $30595 § 24424

Operating income 1,707 1 3,389 2,763 2,396 352 2,830 1,91

Net income $ 1,089 § 171 % 2999 $ 1502 § 1370 $ 243 § 1,780 § 1195
Net income per share

-Basic $ 01 § 000 $ 030 $ 015 § 016 $ 003 § 021 § 014

-Fully diluted $ 011 § 000| § 027 $ 015 $§ 016 § 003] $ 018 § 0.14

Historically, the Company's business is stronger during its 3rd and 4th quarters, while the 1st quarter
is generally the weakest quarter of the year. This seasonal pattern is tied closely to traditional cycles
in consumer spending.

RESULTS OF OPERATIONS - ANALYSIS OF SECOND QUARTER OPERATING RESULTS
(Quarter ended June 30, 2006 versus Quarter ended June 30, 2005)

Sales for the 2nd quarter ended June 30, 2006 increased 46% to $43,620,000 compared to $29,834,000
in 2005. Operating income before interest and taxes was $1,707,000 for the 2nd quarter compared to
$2,396,000 in 2005.

RETAIL DIVISION

Sales of retail cellular products and services in the Retail Division grew 56% to $35,453,000 for the

2nd quarter compared to $22,663,000 in 2005. Same-store cellular phones and other wireless devices
sold in WirelessWave increased 28% in the 2nd quarter over the corresponding period in 2005 for stores
that were opened throughout bath periods. In addition, the growth in sales was due to the division
operating 153 retail outlets in the 2nd quarter of 2006 compared to 90 stores (plus 49 acquired stores for
one month) in 2005. These outlets include 97 WirelessWave retail mall-based stores in British Columbia,
Alberta, Manitoba and Ontario, compared to a total of 90 stores at the same time last year; 49 The Tele-
phone Booth / La Cabine Téléphonique retail mall-based stores in Alberta, Ontario and Québec that were
acquired effective May 29, 2005; and seven WIRELESS etc. store-in-store concept kiosks within a major
big-box retailer, compared to no kiosks in 2005.
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INTERIM MANAGEMENT'S DISCUSSION AND ANALYSIS

While sales increased significantly, operating income before interest and taxes for the division was
$2,937,000 in the 2nd quarter compared to $3,475,000 in the previous year.

During the quarter, the Retail Division's operational team spent considerable time on re-branding and
development of The Telephone Booth / La Cabine Téléphonique. This valuable redirection of our manage-
ment team enables us to put The Telephone Booth / La Cabine Téléphonique on a solid footing for the two
upcoming historically strong quarters. We are pleased with the progress of the turnaround, however it is
not complete and there is considerable progress yet to be achieved.

In June, we converted our point-of-sale software and backend systems of The Telephone Booth / La Cabine
Téléphonique to mirror Wireless\Wave; we had devoted the past two quarters planning this conversion and
the integration, including a bilingual offering of the software to operate in our Québec stores. It was impera-
tive to continue the re-engineering of our recent acquisition The Telephone Booth / La Cabine Téléphonique;
however, this came at the expense of not being able to fully maximize performance revenues in the 2nd
quarter compared to last year.

The Retail Division's WIRELESS etc., a pilot project of a store-in-store concept within a major big-box
retailer, continues to operate seven store-in-store kiosks in seven separate retail outlets. The pilot project
is proving to be successful, and management is preparing to expand WIRELESS etc. to upwards of 30 more
retail outlets of the big-box retailer later in the year.

Amortization expense of property and equipment, and other intangible assets for the quarter increased to
$728,000 compared to $578,000 last year due to amortization of intangible assets that were acquired in
2005. This increase is also due to the additional number of stores operating in 2006 compared to 2005.

Management has made strategic investments in re-engineering its organization to manage both the planned
growth and the changing competitive environment. Balancing carrier pressures to control and/or reduce
their cost of customer acquisition with our cost of acquisition has become of greater importance this year.
To combat this pressure major focus is being made on new profit zones to increase the store yield, such as
an enhanced product mix and a focus on after-sales products in an attempt to reduce the dependency on any
single supplier relationship. With this renewed emphasis, the Retail Division is positioned to capitalize on
the traditionally strong second half of the year.

BUSINESS DIVISION

Sales of terrestrial radio systems, satellite network services, advanced mobile solutions, and service/engineering
support in the Business Division grew 14% to $8,168,000 for the 2nd quarter compared to $7,171,000 in 2005.
The strength of the oil and gas sector in Alberta and northern British Columbia has continued to be a contribut-
ing factor to the success of the division for the quarter and year-to-date. This increased activity has driven
higher Matorola radio sales to companies in the oil service sector, while the new MSAT Skybitz product line has
started to gain traction in southern Alberta. Additionally, initial orders were shipped for the recently announced
City of Winnipeg contract, and sales from the recently acquired radio business of the Quasar

Communications Inc. have added to the 2nd quarter results.

Operating income before interest and taxes doubled in the quarter to $740,000 compared to $355,000 in 2005.

Amortization expense of property and equipment, and intangible assets for the 2nd quarter increased to
$348,000 compared to $272,000 last year due to amortization of intangible assets that were acquired in the
recent acquisitions.

The sales increase in the 2nd quarter and year-to-date have been broad-based in all product segments of the

Business Division. Increased gross margins on this broad-based sales growth has resulted in an improvement
of operating income over the same period in 2005 by 108% for the 2nd quarter and by 46% for the six months
ended June 30, 2006, and continues to meet planned expectations.
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INTERIM MANAGEMENT'S DISCUSSION AND ANALYSIS

CORPORATE DIVISION

Operating expenses for the 2nd quarter increased to $1,906,000 (4.4% of sales) compared to $1,379,000
(4.6% of sales) last year. The increase is due to the additional administrative, finance, information technol-
ogy, and marketing resources required to support the acquisitions and the growth in sales. Increases in
professional fees related to new regulatory reporting standards have also contributed to higher general and
administrative expenses. Included in general and administrative expenses is stock-based compensation
expense of $100,000 (2005 - $53,000).

LIQUIDITY

The Company’s cash and cash equivalents balance was $12,453,000 at June 30, 2006 compared to
$15,449,000 at December 31, 2005. Working capital improved to $22,905,000 at June 30, 2006 compared
to $20,655,000 at December 31, 2005.

In the 2nd quarter operating activities after adjusting for changes in working capital generated $2,442,000
in cash flow. The significant components of this were from cash generated from operations, after adjusting
for non-cash items of $865,000, and the receipt of deferred revenues in advance of revenue recognition of
$1,972,000.

The Company generated $2,171,000 of cash flow from financing activities in the quarter. The company
received proceeds from a term loan with a major Canadian chartered bank, in the amount of $2,000,000. The
proceeds of the bank loan were used to finance the acquisition of the radio business of Quasar Communica-
tions Inc. The Company received proceeds from an additional term loan with the same Canadian chartered
bank, in the amount of $701,000. These proceeds were used to finance the building in Fort St. John. During
the quarter, $557,000 in cash was used for the repayment of the fixed-term bank loans.

The Company used cash of $2,656,000 for investment activities in the quarter. Property and equipment, and
goodwill and intangible assets acquired in the acquisition of the radio business of Quasar Communications
Inc. represent $2,003,000 of the total. The balance of the acquired property and equipment includes the
refresh and re-branding program the Company embarked upon in the Retail Division in The Telephone Booth
/ La Cabine Téléphonique.

The Company anticipates that its cash flow and credit facility will be sufficient to fund future operations.
The Company's plan is to continue to finance its planned growth through internally generated funds.

SUMMARY OF CONTRACTUAL OBLIGATIONS
As at June 30, 2006 (In thousands of dollars)

PAYMENTS DUE BY PERIOD
Less than 1-3 4-5 After
Total 1 year Years Years 5 years
Long-term debt, excluding interest $ 7661 $ 2778 $ 3941 $§ 243 § 699
Capital lease obligations 32 12 20 - -
Operating leases 34753 § 4279 14712 $ 9,028 6,734

Other long-term obligations - - - - -
Total contractual obligations $42446 $ 7069 $18673 $ 9271 $ 7433




CONSOLIDATED FINANCIAL STATEMENTS

CONSOLIDATED STATEMENTS OF CASH FLOWS

Unaudited) In thousands of dollars

Three months ended Jun 30 Six months ended Jun 30
2006 2005 2006 2005
OPERATING ACTIVITIES
Net income $ 1089 $ 1370 $ 1106 $ 1613
Items not affecting cash:
Stock-based compensation 100 54 200 92
Amortization, property and equipment,
and intangible assets 1,138 905 2,206 1,736
Amortization, deferred revenue (1,191) (679) (2,269) (1,319)
Future income taxes (271) 18 (540) (81)
865 1,668 703 2,041
Cash generated by (used for)
working capital (395) 1,820 (6,234) 348
Deferred revenue 1,972 895 3,855 1,809

2,442 4,383 (1,676) 4,198

FINANCING ACTIVITIES

Issuance of share capital 5 8,267 176 8,335
Increase in long-term debt 2,723 6,000 2,723 6,000
Repayment of long-term debt (557) (28) (1,007) (32)

21N 14,239 1,892 14,303

INVESTING ACTIVITIES
Acquisition of property and equipment (1,872) (1,168) (2,428) (1,450)
Acquisition of goodwill and intangible assets (784) (1,098) (784) (1,098)
Acquisition of businesses, net of cash acquired 0 (17.171) 0 (17.171)
(2,656) (19,437) (3,212) (19,719)
NET CASH INFLOW (OUTFLOW) 1,957 (815) (2,996) (1,218)
CASH AND CASH EQUIVALENTS, BEGINNING
OF PERIOD 10,496 7,798 15,449 8,201

CASH AND CASH EQUIVALENTS, END OFPERIOD  $ 12453 $ 6983 $ 12453 § 6,983

SUPPLEMENTAL CASH FLOW INFORMATION:
Interest paid $ 92 17 $ 170 § 19
Income taxes paid $ 947 § 894 $§ 1813 $§ 1520

Note: Cash and cash equivalents consist of cash on deposit and highly liquid short-term investments.
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CONSOLIDATED FINANCIAL STATEMENTS

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS
(Unaudited)

1. BASIS OF PRESENTATION

The Company's accounting policies are in accordance with Canadian Generally Accepted
Accounting Principles. These accounting policies are consistent with those outlined in the
annual audited financial statements. These interim consolidated financial statements do
not include all disclosures normally provided in annual financial statements and should be
read in conjunction with the Company's audited financial statements, accompanying notes
and management discussion and analysis for the year ended December 31, 2005 included in
the Company’s Annual Report. In management’s opinion, the unaudited financial information
includes all adjustments necessary to present fairly such information.

2. SEASONAL NATURE OF OPERATIONS

The Company’s business follows a seasonal pattern, whereby revenues are traditionally higher
in the 3rd and 4th quarters due to seasonal demand for the Company’s products. Consequently,
operating results for interim periods are not necessarily indicative of operating results for the
full fiscal year.

3. SHARE CAPITAL

a) During the six months ended June 30, 2006, the Company issued 63,857 common shares
on the exercise of stock options and warrants.

b) At June 30, 2006, the Company had 10,180,150 (December 31, 2005 — 10,116,293) com-
mon shares issued and outstanding.

¢) The following table provides a reconciliation of weighted average number of shares
outstanding used to calculate basic and fully diluted income per share.

(Numbers in thousands) THREE MONTHS ENDED JUN 30 SIX MONTHS ENDED JUN 30
2006 2005 2006 2005
Weighted average number of
common shares outstanding 10,177 8,621 10,139 8,595
Effect of dilutive stock options (38) (79) 530 541
Weighted average number of dilutive
common shares outstanding 10,139 8,542 10,669 9,136

4. ACQUISITION OF BUSINESS

a) Effective April 1, 2006, the Company acquired certain assets, including accounts receiv-
able and agreements of the radio business from Quasar Communications Ltd. (“Quasar”).
The Company also acquired the Quasar building as part of the transaction and subsequently
arranged term debt financing (see note 6) for the building. Total cash consideration for the
acquisition was $2,648,000 subject to final adjustments.
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CONSOLIDATED FINANCIAL STATEMENTS

The net assets acquired at fair value, subject to final adjustments, were as follows:
(In thousands of dollars)

Accounts receivable $ 500
Inventory 146
Property and equipment 375
Land and building 865
Intangible assets 75
Goodwill 709

2,670
Liabilities assumed (22)
Total acquisition cost $ 2,648

b) Subsequent to the end of the 2nd quarter, effective July 1, 2006, the Company acquired
all the issued and outstanding shares of Digital Mobile Systems Inc. for cash consideration
of $2,500,000 subject to final adjustments. On closing, $850,000 of the total consideration
is to be financed by way of a Vendor take-back loan arrangement.

The net assets acquired at fair value, subject to final adjustments, were as follows:
(In thousands of dollars)

Cash $ 14
Accounts receivable 551
Income taxes receivable 37
Inventory 499
Prepaid expenses 19
Property and equipment 188
Goodwill and intangible assets 2,274

3,582
Liabilities assumed (1,082)
Total acquisition cost $ 2,500

5. LONG-TERM DEBT

The Company has $4,200,000 and $1,900,000 in fixed-term loans with a major Canadian chartered bank,
secured by a general security agreement over the Company’s assets. The loans are repayable in monthly
installments of $150,000 and $50,000 respectively plus interest at the rate of 5.77% and 6.88% per annum.
The fixed-term loans were utilized for the acquisition of Cabtel Corporation in 2005, and the acquisition of
the assets of Quasar Communications Ltd. in 2006.

The Company has a further arrangement with the same Canadian chartered bank for a $696,000 fixed-term
loan, secured by the Quasar building in Fort St. John, and is repayable in monthly instaliments of $5,925
including interest at the rate of 6.02% per annum.
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CONSOLIDATED FINANCIAL STATEMENTS
6. SEGMENTED INFORMATION
The Company operates within Canada in two distinguishable industry segments. The Retail Division pro-
vides personal communications products and services to consumers. The Business Division provides a wide
range of terrestrial, satellite and advanced mobile communications products and services to commercial,
government and industrial customers.
Information by business segment is as follows:
(In thousands of dollars) Three months ended Jun 30 Six months ended Jun 30
2006 2005 2006 2005
Sales to external customers:
Retail Division $ 35453 $ 22663 $ 66455 § 39,550
Business Division 8,167 717 15,239 13,715
43,620 29,834 81,694 53,265
Income before interest, taxes and amortization:
Retail division 3,665 4,053 5,652 5,840
Business division 1,086 627 1,903 1,398
Corporate (1,906) (1,379) (3.641) (2,754)
2,845 3,301 3914 4484
Amortization, other than deferred revenue:
Retail Division 728 578 1,441 1,092
Business Division 348 272 649 541
Corporate 62 55 116 103
1,138 905 2,206 1,736
Operating income (loss) before
interest and taxes:
Retail Division 2,937 3,475 4211 4,748
Business Division 738 355 1,254 857
Corporate (1,968) (1,434) (3,757) (2,857)
$ 1,700 $ 2396 $ 1,708 § 2748
Capital expenditures:
Retail Division $ 678 § 624
Business Division 745 672
Corporate 1,005 154
$ 2428 $ 1,450
Jun 30,2006 Dec 31,2005
Total assets employed:
Retail Division $ 46,906 $ 54,699
Business Division 16,379 13,039
Corporate 18,993 20,108
$ 82,278 $ 87,846
Goodwill:
Retail Division $ 6646 $ 6,646
Business Division 1,758 1,049
Corporate - —
$ 8404 $ 76%
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LOCATIONS
WIRELESS BUSINESS CENTRES
BRITISH COLUMBIA  Vancouver ALBERTA Calgary
Fort St. John Edmonton
SASKATCHEWAN ~ Saskatoon Grande Prairie
Lethbridge
ONTARIO Hamilton Mississauga™* Medicine Hat
Hanover** Scarborough** Red Deer
**Effective in 3rd Quarter of 2006 Athabasca (Service Centre)
WIRELESSWAVE STORES
BRITISH COLUMBIA ALBERTA
Abbotsford ~ Sevenoaks Shopping Centre Calgary ~ Chinook Centre
Burnaby  Brentwood Town Centre Eaton Centre
Lougheed Town Centre Southcentre
Metropolis at Metrotown Marlborough Mall
Chilliwack  Cottonwood Mall Market Mall
Coquitlam  Coquitlam Centre Sunridge Mall
Kamloops ~ Aberdeen Mall Edmonton  Kingsway Garden Mall
Kelowna  Orchard Park Mall Londonderry Mall
Langley ~ Willowbrook Shopping Centre Southgate Centre
Nanaimo  Woodgrove Centre Sherwood Park Mall
Penticton ~ Cherry Lane Shopping Centre West Edmonton Mall (Phase Il)
Prince George  Pine Centre West Edmonton Mall (Phase 1)
Richmond  Richmond Centre Grande Prairie  Prairie Mall
Surrey  Guildford Town Centre Lethbridge  Park Place Mall
Vancouver  Oakridge Shopping Centre Lloydminster  Lloyd Mall
Pacific Centre Medicine Hat  Medicine Hat Mall
Vernon  Village Green Mall Red Deer  Parkland Mall
Victoria  Hillside Shopping Centre
Mayfair Shapping Centre MANITOBA
West Vancouver  Park Royal South Winnipeg  Polo Park Shopping Centre
St. Vital Centre
Kildonan Place
ONTARIO
Barrie  Georgian Mall Ottawa Bayshore Shopping Centre
Belleville  Quinte Mall Billings Bridge Plaza
Brampton  Bramalea City Centre Carlingwood Shopping Centre
Shoppers World Brampton* Place D'Orleans
Brantford ~ Lynden Park Mall Rideau Centre
Burlington  Mapleview Shopping Centre St. Laurent Shopping Centre
Burlington Mall Owen Sound  Heritage Place
Cambridge ~ Cambridge Centre Peterborough  Lansdowne Place
Etobicoke  Cloverdale Mall Pickering  Pickering Town Centre
Woodbine Centre Sarnia  Lambton Mall
Guelph  Stone Road Mall Sault Ste Marie  Station Mall
Hamilton  Jackson Square Scarborough ~ Scarborough Town Centre
Lime Ridge Mall St. Catharines  New Fairview Mall
Kingston  Cataraqui Town Centre Pen Centre
Kitchener  Fairview Park Mall Stoney Creek  Eastgate Square
London  Masonville Place Sudbury - New Sudbury Centre
White Oaks Mall Thornhill - Promenade Shopping Centre
Markham  Markville Shopping Centre Toronto  BCE Place
Milton  Milton Mall CenterPoint Mall
Mississauga ~ Erin Mills Town Centre Dufferin Mall
Square One Shopping Centre Hudson's Bay Centre
(Upper & Lower Level) TD Centre
Dixie Outlet Mall Toronto Eaton Centre
New Market  Upper Canada Mall Yorkdale Shopping Centre*
North Bay  Northgate Shopping Centre Vaughan  Vaughan Mills (kiosk & in-line)
North York ~ Fairview Mall Waterloo  Conestoga Mall
QOakville  Oakville Place Shopping Centre Windsor  Devonshire Mall
Oshawa Oshawa Centre Tecumseh Mall
*Open in 2nd Quarter of 2006
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LOCATIONS
THE TELEPHONE BOOTH / LA CABINE TELEPHONIQUE

QUEBEC

Anjou  Galeries d"Anjou
Lasalle  Carrefour Angrignon
Laval  Carrefour Laval
Montréal ~ Centre Eaton Montréal
Centre Rockland
Pointe-Claire  Fairview Pointe-Claire
Québec City  Galeries de la Capitale
Place Fleur de Lys
Repentigny  Les Galeries Rive-Nord
Rosemere  Place Rosemere
St-Bruno  Promenades St-Bruno
St-Laurent  Place Vertu
Ste-Foy  Place Laurier
Trois-Rivieres ~ Les Riviéres

ALBERTA

Calgary  Sunridge Mall
TD Square
Market Mall
Chinook Centre
Edmonton  Kingsway Garden Mall

ONTARIO

Brampton  Bramalea City Centre
Burlington  Burlington Mall
Cambridge  Cambridge Centre
Etobicoke ~ Sherway Gardens
Woodbine Centre
Hamilton  Lime Ridge Shopping Centre

Kingston ~ Cataraqui Town Centre
Kitchener  Fairview Park Mall
London  White Oaks Shopping Centre
Masonville Place
Westmount Shopping Centre
Markham  Markville Shopping Centre
Mississauga  Square One
Erin Mills Town Centre
Newmarket  Upper Canada Mall
Orleans  Place D'Orleans
Ottawa Bayshore Shopping Centre
Carlingwood Shopping Centre
Rideau Centre
St-Laurent Shopping Centre
Pickering  Pickering Town Centre
Richmond Hill  Hillcrest Mall
Scarborough  Scarborough Town Centre
St-Catharines  Pen Centre
Thornhill  The Promenade
Toronto  Toronto Eaton Centre
Yorkdale Shopping Centre
Vaughan  Vaughan Mills
Willowdale  Fairview Mall
Windsor  Devonshire Mall
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